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TIPSFORI NTERVI EWS
PART |11: TEHLEM SI ON

Many peopl e consi der televisioninterviews to be the “big tine”—and wth good
reason. S udi es showthat nore Awericans get their news fromtel evision than from
any ot her sour ce. Because of this, nany dif fa ent peopl e and or gani zat i ons conpet e
for airtine. They knowthat getting one mnute on the evening news can do nore to
further their i ssues than al nost any other nedia hit.

I nagi ne that your or gani zation hel d a press event about the uni nsur ed in your
coomunity a fewnont hs ago. You w deareport wth graphs and stati stics show ng
t he nunber of uni nsured, their average i ncone, and ot her denographi c i nfornat i on.
The press conf erence was successful, in part because you had real peopl e avai |l abl e
totdl thar staries adhavethar picturetaken A the press confer ence you net W
Cak atdevisionreporter for KWTV. Hevas very interestedin your report and your
| SSLEs.

Yester day, the gover nor pr oposed a pl an to cover the uninsuredin your state. W

varits to interviewyou on-canera for your group’s perspective. You' ve accept ed and
now you nmust preparefa theinerview

Antici pate the Reporter

Befor e you ever val k into anintervi ew Wien news breaks and you are asked to
your nmessage shoul d have al ready been respond, the first thingyouneedtodois think
establ i shed. Message devel opnent can t ake of howthe news affects your nessage. How
alot of tine and thought so it shoul d be done does your or gani zation feel about the
i n advance of any nedi a opportunities. You gover nor’s proposal ? Isit area solutiontothe
never knowwhen you' || have the opportunity probl emof the uninsured or isit nerely a
totaktoareporter. paitica propfor the gover nor’sre-el ecti on

canpai gn? These are the ki nds of questions



you nay be asked, so be sure to have cl ear
responses that push your perspective. (For

mor einfor nation about crafting a nessage,
see the Gt ober 2000 | nPRESS ve, “Tipsfar
Interviews; Part |: Newspaper.)

After you set your nessage, sit donnwth a
col | eague and t hi nk t hrough t he ki nds of
questions you' || be asked. Gur efuly craft
short, inter estingr esponses. Renenber, ths
IS your opportunity to have your nessage
heard. Repeat your nessage rel entl essly and
findways toincludeit inyour response to
every question. Practice responding to tricky
guesti ons and ways you can shift the
reporter’s questions tothose noreinlinewth
your nessage.

Onhce you feel confortabl e wth your nessage
andyour abilitytosticktoit, beg nlooking at
t he way you convey your nessage. It’s inpor -
tant that youlook natural on-air so, if possible,
try to videot ape yoursel f during these nock
inerviews. It nay seemsilly at first, but it wil
giveyouthe opportunity tocritique yoursel f. If
you have done a televisioninterviewinthe
past and have a copy of the tape, nake sure
tolook at that as well. It nay gi ve you sone

i deas about howto i nprove your posture,
gestures, enunci ation, and eye contact.

Appear ances Count

Wien you are being interviewed, sit up
straight and ook directly at the intervi ener.
Resist theurgetolookdirectlyintothe cam
eralens. This cones of f as overly aggressi ve
and unsettling tothe viewer. Try to keep both
feet flat onthefloor.

Use gestures to make a poi nt. Sone peopl e
find that holding a peninaninterviewhel ps
themw th their nerves and gi ves t hemsone-
thingtodowth their hands. Wiat you don’t
vat todoislok stiff or artificd.

Soeak clearly, enunciating your wor ds. Mbst
of us tend to speak qui ckly when we'r e ner -
vous. Trytocontrol the speed at whi ch you
speak. Because you’ ve practiced so nuch, the
content of your speech shoul d be second

nat ur e. Rel ax and concentrate onthe inter -

vi ewer. Renener to use your voi ce as a t ool
to convey doubt or approval . Using active
words to describe the situationwll al so help
keep the viewer’s attention.

Sl e and be engagi ng t hr oughout the inter -
view even when you don't think the canerais
on you. The reporter wll appreciate this and
theaudiencewl!| pick uponit as well. You
don't want to | ook and sound dour no natter
how nuch you nay di sl i ke t he gover nor’s
proposal . You want to appear active and
upbeat .

Lights! Camera! Action!

Sit up straight.

Avoid large gestures.
Speak clearly and animatedly.
Smile.

a H W N P

Make eye contact with the interviewer.

Wiat to War

Your clothes are very inportant inatelevi-
sioninterview Thisis avisua nedi umand
you want to | ook as pol i shed and prof essi on
as possi bl e. 1 n choosi ng your wardrobe for
televisioninterviews, avoid anything distract-
ing or unflattering on canera. You nay | ove
that brightly patterned sweater but the cam
eradoesn't. It candistract theviener from
listening to your nessage. Ther efar g tryto



sticktodark, saidclathing. Avoid white and
ligt-cdoredclothing. Too nuch jewel ry can
al so be distracting. Sonetines neckl aces rub
agai nst | aval i ere mcrophones, obscuring your
voi ce. Lar ge, dangly bracel ets can al so be
distracting, especialy if you are using your
hands to gesture. |If possible, renove your

gl asses or wear contacts as the | ens nay
cause a glare. However, if your visionis so
bad that youw ! be squinting, definitely | eave
the gl asses on!

ClothesM akethelnterview

Avoid shiny, bright, or otherwise
distracting clothes.

No funny tiesor short skirts.
Leavethelargejewelry at home.
Remove glasses or wear contacts,

if possible.

For women, apply slightly more
makeup than usual. For men, allow
the professional make-up artist to

apply foundation.

Wat to Bring

A wvays nake an effort to bring a press kit.
Especi al |y i ncl ude nat eri al s such as your
report on the uninsured and a one page ex-
ecutive summary. The pr oducer nmay ask t he
graphi cs departnent to adapt sone of your
charts and graphs to be shown on air.

You may al so want to bring one page of notes
wth you. Wile youdon't want to be r eadi ng

fromnotes, if you do have specific points you
want to nake you shoul d feel free to have
t hem handy.

The reporter nay w sh to intervi ew soneone
in the coomunity who i s uninsured. |f you
have soneone who woul d be wi | i ng to speak,
bring his or her nane and t el ephone nunber
wth you. (For noreinfar nation about gat her -
ing stories, seethe July 1999 | nPRESS ve,
“The At of Sorybanking.”)

Fol | ow Thr ough

(nce you have fini shed, thank the reporter
for his or her tine. Mike sure he or she has
your business cardfor futur er fer ence. H nd
out whentheinterviewwl!! air and ask for a
copy of theinterview if possible.

If you cannot get a copy of the tape fromthe
station, nmake suretorecordit yoursef. Re-
viewthe tape to see howyou night inprove
for future interviews. You can al so use the
tape for soliciting possibl e funders or show ng
your board of directors.

Concl usi on

Despite the amount of preparationin-
vol ved, televisioninterviews ar e very i npor -
tant to naster. The nor e tine you take per -
fecting your nessage and “stage presence,”
the nore likely you' Il be asked back to do
nor e interviews on heal th car e topi cs. Miny
peopl e cl anor to do tel evisioninterview and
then don't do the preparati on necessary. As a
result, they end up | ooki ng stiff and unnat ural .
You can al ways spot the tel evi si on novi ces;
they stare into the canera |l i ke deer in your
headl i ghts and barel y nanage to rai se their
voi ce above a whi sper. You can bet they won't
be asked back. Producers | ove to find peopl e
who ar e know edgeabl e about their subj ect
aeandgvegoodinterviews. Thisis definitely
the reputati on you vant to cultivate.
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